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Executive Summary 
The Deliverable “D2.4 HPV vaccination messages leaflets and flyers for adolescents and 
teachers” represents a complementary part of the ReThinkHPVaccination project, helping 
to share the messages about HPV vaccination developed in “Work Package 2: Building a 
Knowledge Centre on HPV vaccination & personalised communication for European 
countries with low vaccination rate” to the “Work Package 4: Designing HPV vaccination 
communication trainings” and “Work Package 5: Pilot project in Romania”. 
 
There are three types of flyers: for general public and teachers, for parents and for 
adolescents, encompassing nine key messages about the HPV infection and prevention, 
and eight facts about the safety and effectiveness of vaccination, as well as the success 
stories of vaccination programmes. 
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Introduction 
At the core of the ReThinkHPVaccination project lies the transformative goal of reshaping 
how HPV vaccination information is conveyed across Central and Eastern European 
countries, with a focused lens on Romania's vaccination decision-making processes. 
Central to this endeavor is the strategic dissemination of key messages through “D2.4 
HPV vaccination messages leaflets and flyers for adolescents and teachers,” which are 
pivotal components of the project's communication framework. These materials stem 
from the comprehensive efforts detailed in “Work Package 2: Building a Knowledge 
Centre on HPV vaccination & personalised communication for European countries with 
low vaccination rate,” and are integral to the initiatives outlined in “Work Package 4: 
Designing HPV vaccination communication trainings” and “Work Package 5: Pilot project 
in Romania.” 

The project's insights, drawn from analyses conducted before 2020 and prior to the 
COVID-19 pandemic, underscore the potential of tailored communication strategies. 
These strategies, grounded in social innovation, aim to significantly elevate vaccination 
rates by employing personalized knowledge and training resources, alongside 
interventions targeted at the behavioral determinants of health. 

For these interventions to be impactful, they are deployed across multiple echelons—
micro, meso, and macro—enlisting the collaboration of influential figures from sectors 
that shape the HPV vaccination landscape. This includes healthcare professionals, school-
based health staff, community health workers, regional health authorities, educators, 
parents, and NGO representatives. 

Emphasizing the critical role of educators and the broader public in this communication 
strategy, the project develops specialized outreach materials tailored for teachers, the 
general public, parents, and adolescents. These resources are meticulously designed to 
convey nine key messages concerning HPV and its prevention, alongside eight vital points 
about the vaccine's safety and efficacy, and the proven success of vaccination initiatives.  

The strategic focus on educators and the public is instrumental in building a foundational 
understanding and acceptance of HPV vaccination, thereby significantly enhancing the 
likelihood of vaccine adherence following recommendations by health professionals. This 
approach highlights the importance of informed, supportive community networks in 
bolstering public health initiatives and fostering increased vaccination uptake. 
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Methodology 
In the first phase, the messages were determined based on the latest scientific 
information on HPV infection and vaccines summarised in the D2.1 Knowledge Centre, 
the results of the survey on D2.2 Attitudes and perceptions and the model described in 
D2.3 Communication matrix. 

Secondly, they were agreed with the healthcare professionals and communication 
specialists in INOMED’s team and external collaborators. 
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1. Annex 1 – Flyer for General public and teachers 
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2. ANNEX 2 – FLYERS FOR ADOLESCENTS 
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3. ANNEX 3 – Flyers for parents 
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